
This Headline Should Clarify The Problem and/or Suggest A Solution.
This paragraph should serve as a transition between the main headline(s) and the discussion of the hot buttons below. If you just jump straight into your point, it feels awkward to the reader. So use a little text here to get acquainted before going too far…
This Headline Should Identify 

What The Hot Buttons Are.
Hot Button #1: It is important to format each point so that the reader can quickly and easily pick out the important points. If you don’t use this format, readers will grow weary and revert back into Alpha mode.
Hot Button #2: Depending on how much room you have, there are two ways to handle these paragraphs. If you have more room, you may want to identify the problem and tell how this business overcomes that problem. On the other hand, if space is limited, you may want to limit your comments to just the problem and let a report educate later.
Hot Button #3: You probably won’t have enough room to elaborate on all the hot buttons in one ad, so you’ll have to choose the most important ones—2 to 4 is probably enough. Make sure you don’t say “6 Things” in your headline and then only talk about 3; it causes a disconnect with the reader.
This Sub-Headline Should Continue To Tell The Story & Introduce Solutions.

After you have the headlines right, you’ll be ready to go back and replace this instructional text with real “educate” text that accentuates the hot buttons and starts building the case for the product/service being marketed. Remember, this is only a template; the actual number of paragraphs and sub-headlines you should use does not have to match this sheet line for line, paragraph for paragraph.  
This Sub-Headline Should Let The Reader Know There’s A Low Risk Way To 
Take The Next Step.
You have to introduce your offer in the last sub-headline. Remember, the brain will be quickly scanning the paragraphs, and the headlines must tell a complete story. The last paragraph should explain what the info offer and/or incentive is, and how the reader can take advantage of it.





Headline That Introduces Multiple 


Hot Buttons Goes Here.











You Can Use A Sub-headline Here To 


Get The Reader Further Engaged.











( Info Offer and/or ( Incentive Offer


An info offer should have a good handle (title) that readers can quickly pick up and understand (ex. “Sunroom Info Kit & Idea Guide”). Incentive Offers are even easier. Just say what it is making sure to always include the $ value (ex. Free Window Washing For Two Years When Purchased by July 4 ($175.00 value)!











